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ABSTRACT 

 
Accounting is becoming more and more prospective in a college of economics, 
especially in STIE Perbanas Surabaya. This evidence is indicated by the bigger number 
of students who enter accounting department compared to those who enter   
management department recently. Knowing the accountant profession and accountant 
personality is important for them. However, research related to the perception towards 
accountant personality has not yet been conducted at this college. It is assumed that the 
accounting students have more positive perception towards accountant personality 
compared to management students.  This paper is intended to provide evidence 
concerning the students’ perception towards accountant personality. Using 167 
respondents with 49 management students and 118 accounting students, the 
results show consistency with the previous studies, such as the accountant 
personalities as being investigative and conservative. Other findings concerning the 
differences among the accounting and management students’ perception towards 
accountant personality are also revealed. Based on the results, suggestion and 
recommendations are also discussed.  
 
Keywords: perception, accountant, accountant personality 

 
1. Introduction 
Recently, most students have been interested in accounting especially at STIE Perbanas 
Surabaya. This college of economics has two departments. One is accounting department 
and the other is management department. . In management department, there are some 
major subjects (called concentrations), such financial management, human resources 
management, and banking management.  

These two departments show different trends of patterns of students behaviors 
viewed from the department they choose. Early in 1990s, most of the students entered 
management department rather than accounting department. This was due to some 
economic changes in the country of Indonesia, especially the deregulation of banking 
system that was started since 1988, called October package (Pakto 1988).  
The banking system at that time made the business society establish financial institutions, 
especially banks more easily and due to this, the demand of human resources related to 
bank management was so high. Therefore, students entering universities or colleges 
tended to choose management department rather than accounting department. 
 The condition above did not exist anymore since the monetary crisis hampered the 
Indonesia economy and the starting point of the era of government reform which began in 
1997. After the overthrown of the Soeharto regime in May 1998, the economic condition 
was full of uncertainty. In addition, this condition was followed by big number of the 
liquidated banks. The most serious problem was that this monetary crisis was added with 
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social and political crises. The liquidation of many banks automatically increased the 
degree of unemployment because many employees of the banks were made redundant. 
This chaos was predicted to influence the society’s image toward education, especially the 
college of economics with management department.  
 Unlike management department, accounting management at STIE Perbanas Surabaya 
recently has received more students. There seems to be a new trend at this college because 
it can be caused by the society’s image of the banking industries that have undergone ‘a 
tragedy’ during the past decade. The number of students entering accounting department 
has increased more and more. For particular example, the registers of full scholarship at 
STIE Perbanas Surabaya shows that the prospective students choosing Accounting is 
increasing by  51% compared to those choosing Management especially in 2002. Up to 
2006, based on the data in academic administration, on average, the students entering 
Accounting is 50% bigger than Management. On the contrary, when referred to a study by 
Taylor as in Hunt et al.,  (2000), the percentage of students majoring in accounting 
decreased from 4% in 1990 to 2 % in 2000. At STIE Perbanas Surabaya, the pattern of 
students in accounting management shows different evidence. (STIE Perbanas, 2006) 

Based on such phenomenon above, it is interesting to see whether the students of 
accounting have more positive perception towards accountant personality than the 
management students. It is assumed that the increasing number of accounting students 
entering accounting department recently can be due to their positive perception towards 
accountant personality (as the profession after finishing their study). Another purpose of 
this research is to find ways for policy to be taken at this college so that the students of 
accounting can be kept increasing.  

 
2. Theoretical Background 
Many studies related to accounting and the students’ perceptions have been conducted in 
various ways. More specifically, researchers have been interested in distinctive personality 
characteristics of accountants.  have interested several researchers. Studies of perception of 
accountant personality, for instance, have been conducted in variety methods and media. Table 1, 
concerns several studies related to the topic of accountants’ personality using different methods or 
media (see appendix 1). In reviewing some previous studies related to students’ perception 
toward accounting, it can be noted some as follows. 

Chia (2005) conducted a research on the accounting graduates at UK and the 
recruitment pattern at Big 5 firms. It was found out that the result of the selection process 
based on the early interview was influenced by their academic performance and their 
involvement in extracurricular activities. In the following phase of the interview, the result 
was also influenced by the result of the early interview. Finally, the last interview was 
influenced by their emotional intelligence as well as the previous results of interviews. 
However, employers are still demanding graduates with substantial accounting 
knowledge, as well as strong communication and analytical skills. These skills are needed 
as accounting firms and industries face increased competition, more economic conditions 
and technological advances and increased litigation risk.  
 Accountant role has been changed. According to Siegel (2000) accountants’ role has 
been changed from number crunchers and financial historians to business partners and 
trusted advisors. More specifically, Myers (2002) had interviewed several accountants 
who had assumed the role of Chief Financial Officers and he found that they expected to 
be creative, motivating, energic, and versatile individuals, with strong communication and 
management skills. Unlike Myers, Parker (2000) stated that common stereotype of 
accounting—usually portrayed as male—are introverted, cautious, methodical, systematic, 
antisocial, and boring. Another claim is by Maslow (1965) as in Aranya, Nissim, and 
Wheller (1989). He said that accountants are precise when it comes to detail but they are 
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uncreative and do not like encounter new ideas without being thoroughly prepared for 
them.  
 In connection with the stereotype of accountants, Aranya, Barak and Amernic (1981) 
had identified stereotype of accountants in the framework of Holland’s theory. According 
to this theory, the stereotypes are being realistic, investigative, artistic, social, enterprising 
and conventional. Yet, according to this theory, each of accountant professionals has 
different stereotypes. For instance, an auditor tends to be more realistic, investigative and 
enterprising. Research concerning accounting students’ perception toward accountant 
personality conducted by Hunt et al (2004) shows that that the generalization of the results 
on accountant stereotype is not different from that perceived by the professional 
accountants. This is due to the decision making on choosing the accounting department to 
enter also reflects their selection for carrier and professions they intend to acquire. 

 According to Hunt et al, students of accounting have more positive image than 
those of non accounting. Another finding is that the image of accountant professional is 
better that that of accountant personality. It is stated that the inappropriateness of 
personality towards the profession causes the turnover of the staff and the disturbance of 
their jobs. This also applies in the job related to accounting. Research conducted by the 
Team of Policy Study related to accounting students at STIE Perbanas Surabaya (2007) 
shows that the commitment of accounting graduate organization is said to be low. The 
intention to find and get a job is merely to get experience of working and they move to 
another place more than once a year. This is really a unique phenomenon. 

In reference to Holland’s theory as asserted by Aranya, Barak and Amernic 
(1981), it is stated that the individual through his choice of occupation attempts to fulfill a 
way of life. Based on this theory, it can be inferred that the employability of accounting 
graduates and their commitment to organization where they work can be influenced by 
their personality (Hunt et al, 2004, call it accountant personality). Thus, the accounting 
students’ perception toward accountant personality is important because the individual’s 
choice for his career is based on his stereotype. In general, individual may select careers 
according to the stereotypes they hold of persons in those careers (DeCoster, 1971).  

The theory of personality describes and orders characteristics of individuals as a 
whole. Viewed from this perspective, an individual’s characteristics can be described by 
means of neural-psychological approach and sociological approach. Based on these two 
extreme approaches, there exists individual psychology, group behavior, and 
organizational and institutional structure. At the level of individual, current research 
primarily has evolved along three tracts, namely (1) behaviorism, (2) personality theories, 
and (3) cognitive science (Engler, 1999 and Flanagan, 1991 in Wheeler, 2001).   

In connection with personality theories for instance, it can be referred to Holland’s 
theory (1973) as suggested by Aranya and Wheeler (1989). According to this theory, 
individual’s type is essentially stable over time.  It is therefore, such a theory in this paper 
is used to approach the research related to accountant personality. 

 
2.1 Holland’s Theory 
Holland Theory (1973) believes that most persons and work environment tends to have a 
consistent set of labels associated with them.  Implicitly, the accountant stereotype is a 
specific case of the conventional type that matches the secretarial administrative 
environment. Thus, people choose to be accountant because they are conventional. 
Holland generalized that accountant in industry would  be conventional and enterprising 
types, whereas accountant in public practice would be  conventional and investigative 
types. Based on this theory, there are six personality types, such as Realistic (R), 
Investigative (I), Artistic (A), Social (S), Enterprising (E), and Conventional (C). 
 Realistic (R) people like realistic careers such as auto mechanic, aircraft controller, 
surveyor, electrician, and farmer. This R type usually has mechanical and athletic abilities, 
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and likes to work outdoors and with tools and machines. They generally work with things 
more than with people. The R type is described as conforming, frank, genuine, 
hardheaded, honest, humble, materialistic, modest, natural, normal, persistent, practical, 
shy, and thrifty.  
Investigative (I) people like investigative careers such as biologist, chemist, physicist, 
geologist, anthropologist, laboratory assistant, and medical technician.  This type also 
usually has math and science abilities, and likes to work alone and to solve problems. 
Another characteristic is that the I type generally likes to explore and understand things or 
events, rather than persuade others or sell them things. Last of all, the I type is described 
as analytical, cautious, complex, critical, curious, independent, intellectual, introverted, 
methodical, modest, pessimistic, precise, rational, and reserved. 
  Artistic (A) people like artistic careers such as composer, musician, stage director, 
dancer, interior decorator, actor, and writer. They also usually have artistic skills, enjoy 
creating original work, and have a good imagination. In addition, the people of this type 
generally likes to work with creative ideas and self-expression more than routines and 
rules. In general, the A type is described as complicated, disorderly, emotional, 
expressive, idealistic, imaginative, impractical, impulsive, independent, introspective, 
intuitive, nonconforming, open, and original.  
Social (S) people like social careers such as teacher, speech therapist, religious worker, 
counselor, clinical psychologist, and nurse. They also like to be around other people, are 
interested in how people get along, and like to help other people with their problems. Last 
of all, the S type people generally like to help, teach, and counsel people more than 
engage in mechanical or technical activity. The S type is described as convincing, 
cooperative, friendly, generous, helpful, idealistic, kind, patient, responsible, social, 
sympathetic, tactful, understanding, and warm.  
Enterprising (E) people like enterprising careers such as buyer, sports promoter, 
television producer, business executive, salesperson, travel agent, supervisor, and 
manager. They also have leadership and public speaking abilities, are interested in money 
and politics, and like to influence people. The E type people generally like to persuade or 
direct others more than work on scientific or complicated topics. The E type is described 
as acquisitive, adventurous, agreeable, ambitious, attention-getting, domineering, 
energetic, extroverted, impulsive, optimistic, pleasure-seeking, popular, self-confident, 
and sociable. 
Conventional (C) people like conventional careers such as bookkeeper, financial analyst, 
banker, tax expert, secretary, and radio dispatcher. The C type people also have clerical 
and math abilities, like to work indoors and to organize things. The C type people 
generally like to follow orderly routines and meet clear standards, avoiding work that does 
not have clear directions. The C type is described as conforming, conscientious, careful, 
efficient, inhibited, obedient, orderly, persistent, practical, thrifty, and unimaginative.  
According to Holland’s theory, the RIASEC above are used to describe the areas that a 
person's interests most resemble. For example, we could say that one person is most like a 
Realistic, or R, type. Another person might be more like a Social, or S, type. Furthermore, 
a person often resembles several types, not just one. 
A six-sided figure--called a hexagon--is used to show the similarities and differences 
among the six types. Types that are next to one another on the hexagon are most similar. 
The following hexagon shows the relationships among the six types. For example, 
Realistic and Investigative types tend to have similar interests, but Realistic and Social 
types tend to be most different. Conventional types are most closely related to 
Enterprising and Realistic types, somewhat less similar to Social and Investigative types, 
but tend to be most different from Artistic types, and so on. 

 
Figure 1 
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Holland’s Six Types Personality  

 

                      Source: Bloom and Coan. 1979. 
     
 

 3. Research Methodology 
Using the theoretical framework described above, this research uses accountant 
personality as the variable consisting of six types such as (1) Realistic, (2) Investigative, 
(3) Artistic, (4) Social, (5) Enterprising, and (6) Conventional. 
 The students’ perception toward each type of the six types above is measured by 
means of questionnaires developed by using Self-Directed Search (SDS). This 
measurement is also used by Holland for measuring personality (http//www.self-directed-
search.com). It is then modified by reference to the factors of personality used by Hunt, 
Falgiani, and Intrieri (2004). Likert sakle is used, such as between 1 to 5. In collecting the 
data Descriptive analysis technique is used. However, the data gathered is separated into 
two groups, the students of Management and those of Accounting. This is done in order to 
avoid bias of the perception because accounting students are assumed to have more 
knowledge of accounting than management students. The responses with 4 and 5 scales 
are taken justification assuming that these two scale levels are considered to have shown 
the perception of accountant personality. After that, the (d) test is used to see whether 
there is difference of perception between the students of accounting and those of 
management.  
 
4. Results and Discussion 
From 200 questionnaires distributed to the students, 100% were returned and 167 
questionnaires were considered analyzable. These 167 questionnaires consist of 49 
management students and 118 accounting students. Among them, 66% do not have any 
connection people or friends working in accountant profession. Therefore, none of their 
initiatives of choosing accounting is due to their accountant friends. Of the whole 
respondents, 85 % of them choose accounting because of their own initiatives, 13% 
because of their parents’ initiatives, 11% because of their friends or relatives. From 34% 
of the students who have been acquainted with accountants in various ways, such as the 
accountants are  their relatives (12%), their brothers or sisters (8,4%), and their friends 
(13,6%).  
 Based on the years they enter the college, both management and accounting students 
are from different years. Management students consist the students of 2004 (71.4%) and 
2003 (28.6%). Management students consist of 2005 (50%), 2004 (38.1%), 2003 (5.1%), 
2002 (4.2%) and 2001 (2.5%). Educational background when they were in high school 
was 46,4 % respondents are from science class (IPA), and 49,2% from social class (IPS).  

The compulsory subjects for them are Introduction to Accounting 1 and 2, 
Intermediate Accounting, Management Accounting and Professional ethics. Among the 
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students, the students who had taken Intermediate Accounting (76.6%), Management 
Accounting (90,4%) and Professional Ethics (90.4%) 

Based on their ideals, the management students want to be entrepreneurs (42.9%), 
marketing staff or manager (26.5%), financial staff/manager (18.6). The accounting 
students want to be financial/ accounting staff/manager (40.7%), entrepreneurs (30.5%), 
auditors (16.1%), and others i.e., lecturers, consultants (6.6%). 

Using the scale from strongly disagree (1) to strongly agree (5), more than 70% of 
students responded the scale of 4 and 5 (agree and strongly agree) meaning that they think 
that accountant personality is positive. Most of the students stated that accountant 
personality is dominated by investigative and conventional personality, except towards 
educator accountant. Thus, this result confirms the result by Holland (1973) as in Aranya 
and Wheeler (1989), and Aranya and Wheeler (1989). It is stated that accountants working 
as staff belong to conventional personality type while those who are public accountants or 
auditors investigative personality type. 
 Based on the students’ perception toward auditor personality, they think that auditors 
have investigative and social and conventional personality types.  According to them, 
investigative is perceived as having high curiosity (97%), being careful (945), doing 
systematically (93%), independent (92.8%), fond of analytical things (81.4%), and always 
understanding things and events (80.8%). This result also confirms Holland’s (1973) as in 
Aranya and Wheeler (1989), stating that accountant has investigative personality. 
 However, something different in the research is the students’ perception toward social 
personality which is perceived as being similar to enterprising. This social type is the 
second rank after investigative type. They agree that auditor is social with the characters 
such as being self confident (87.4%), high ability to build trust (83.2%), easy to work in 
team (77.2%), idealistic (74.3%), and convenient to be partner for discussion (70%). 
Though this result does not confirm Holland’s (1973), it, in fact, confirms Ewing’s 
(2001). 
 The third rank is conventional type. The respondents think that auditors are 
individuals who are diligent (94%), doing thins carefully (93.4%), efficient (78.4%), fond 
of the jobs with procedures or job orders (71.1%). This confirms the results by Holland 
(1973) as in Aranya and Wheeler (1989), Aranya and Wheeler (1989), and Albrecht and 
Sack (2000). 
 The personality of management or financial accountants based on the students’ 
perception is investigative, conventional and social. The accountant who are perceived to 
be  investigative are considered  to be careful ( 95.4%), having curiosity (91.6), 
independent (90.4%), fond of doing analytical and systematical jobs (87.4%), like 
analytical things (79%), feeling convenient working in the rooms (70.7%),  

The accountants who are perceived to be conventional are thought to be doing 
things carefully (90.4%), diligent (90.4%), efficient (83.8), fond of structured jobs 
(78.4%), fond of routine activities (77.4%), and fond of working in the room (70.7%). The 
financial accountants who are perceived to be social are considered to be self confident 
(89.8%), easy to work in team (81.4%), able to build trust to other people (77.8%), 
sociable (73.1%), and idealistic (72.5%). In general, the students think dominantly that 
accountants are investigative. Yet, conventional type is also considered to be the financial 
accountants’ personality. Anyhow, this still confirms the results by Holland’s (1973) in 
Aranya and Wheeler (1989). 

Educator accountants’ personality is uniquely perceived by the students to be 
artistic personality. In general it is perceived to be a lower level among the other 
personalities. Finance and management accountants are perceived with high rating, 
especially of educator accountants. As a whole, the respondents agree that educator 
accountants have social, investigative, artistic, enterprising, and realistic. 
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Social personality type is perceived to be  easy to work in team (91%), 
conveniently treated as partner for discussion (90.4%), sympathetic (89.2%), sociable 
(87.4%), good listener (86.6%), able to build trust to other people (86.8%), idealistic 
(71.9%), Investigative personality covers being careful (94%), having curiosity (93.4%), 
independent (92.2%), fond of doing things systematically, try to understand whatever 
event and things (81.4%), like analytical things (76.6%). Artistic personality is perceived 
to be fond of creating ideas in the job (88%), want to be free to express (87%), enjoy to 
create things (84%), have good imagination (83.2%), brave to express feeling (76.4%). 
Enterprising personality is perceived to be independent (94.6%), always optimistic 
(91.6%), easy to socialize (91%), energetic (87%), easy to attract other people (84.4%) 
able to dominate other people or in the group (70.1%). Realistic personality is perceived 
to be honest (86%), behave naturally (83.8%), more proud of their own work whatever it 
is (75.4%), humble (74%), like the job interacting with tools (74.3%). 

Accountant Stereotype that is considered as an individual with stiff personality, 
low communication ability, no initiative, shy, passive, and boring is graded in the lowest 
level in this research. Only 6% to 8% respondents stated that accountants are identical to 
such a personality.  

Using ANOVA testing, it shows that there is no difference of negative perception 
towards accountants between management students and accounting students. Yet, when 
analyzed partially, there is a difference of negative perception towards accountants as 
auditors, financial/ management accountants, and educator accountants.  

The significant difference is between accounting students and management 
students towards auditors is the perception of auditors as individuals who have no 
initiative (F=7.150; sig=0.008), low of communication ability (F=6.052; sig=0.0015), 
difficult to socialize or covert (F=5.653; sig=0.0019), have no initiative (F=4.461; sig= 
0.036), and not appropriate to be leaders (F=4.331; sig=0.0039). These results shows that 
there is a consistency with Hunt et al (2004), and Albrecht and Sacht (2000), stating that 
accounting students have better perception than those of other department students   
towards accountant stereotype.  However, the management students having negative 
perception towards accountants can be due to their curriculum which is not provided with 
Auditing and therefore, their horizon of auditing is less.  

Simultaneously, there is no difference of perception towards accountants and this 
can be due to the accounting students who do not understand about accountant profession. 
This suggests that they be introduced to the subject of Introduction to Accounting or 
Accounting Principles. 

 
5. Conclusion 
Using 6 types of accountant personalities from Holland’s Theory, the accounting students 
and management students’ perception shows that accountant personality is dominantly on 
the types of investigative and conservative. Thus, this result is consistent with the previous 
studies. Furthermore, it shows that the students’ perception towards accountant 
personality as being artistic is proved to be low. Yet, towards   educator accountants as 
being artistic shows that this perception is high. This result is different from the previous 
studies because the previous ones might be due to focusing on only the two types such as 
accountants as auditor and financial accountants.  
 There is no difference of perception between accounting students and management 
students towards accountant personality. Accountants based on their perception are 
considered to be identical to individuals who are careful, diligent, methodical, efficient, 
doing things carefully, having mathematical skills, and paying attention to details. Though 
identical to such personality, the students also perceive that accountants have fascinating 
personality which is to be admired, have ability to communicate and are being active. It 
can be inferred from this results, that soft skills are needed for accountants.  
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 Nowadays, accountants have developed their roles government sectors and non profit 
ones. Due to this phenomenon, the limitation of this study is that this research has not yet 
covered such sectors. For that reason, the accountant personality still needs to be 
described in details covering the sectors of government and non profit ones. Another 
limitation is that this research has not yet covered explanation on whether the students 
really understand the accountant profession. Therefore, it can also be assumed that though 
they choose accounting, they do not likely want to be accountant. Based on such findings 
and some limitation, it is suggested that further research develop it by investigating the 
reasons why the students choose accounting and find out further the students’ 
understanding about accountant profession.  
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Table 1 
Prior Research 

 
Study Media Extend

Of 
Study 

Method of Study Stereotypes 

Robert (1957)  literature  17  image description  Steady, cautious, proficient, company 
person  

Stacey (1958)  literature  5  image description  Boring, unromantic  

Cory (1992)  literature  19  Descriptive-
structuring 

Generally negative, boring, obtuse 
individual;  

 film  9   monotonous, repetitive, tedious tasks  
     
Holt (1994)  film  55  image description  Lacks communication skills and 

openness to change, and also 
unethical 

     
Beard (1994)  film  16  descriptive- 

structuring 
Four stereotypes: comically inept 
caricature,  

    dysfunctional misfit, subordinate, 
professional expert 

     
Smith and  film  24  image description,  Negative—devious, shy, timid, nerdy, 
Briggs (1999)  literature  3  psychoanalytical 

theory 
antisocial, incompetent, boring  

Kyriacou (2000)  Film 11  Traditional accounting stereotype: 
masculine, white 

     
Dimnik and 
Felton (2000) 

film  129  Content, factor-,  Four stereotypes: heroic, hard 
working, subservient, malicious 

     
Friedman and  commercial press 138  cluster-,discri- Beancounter stereotype has different  
Lyne (2001)    mination analysis  nuances, but mostly negative  
   “beancounter”-  
   stereotype   
Ewing et al. 
(2001)  

commercial press 160  Content analysis of 
the pictures of 
accountants 

Exciting, adventurous outdoor types 
with a penchant for action sports 

     
Hoffjan (2004) commercial press 73  inflexible, passive, and uncreative 

specialist who often demotivates 
others 

Source: Dimnik and Feldon (2000) and arranged by writer  



7th Annual SEAAIR Conference Proceedings, 5-7 September 2007, Bangkok, Thailand 
ISBN: 978-974-615-279-2 

395

 
Table 2 

What Respondents’ Want To Be? (percentage) 

CITA

57 34,1 34,1 34,1
57 34,1 34,1 68,3
19 11,4 11,4 79,6
16 9,6 9,6 89,2

5 3,0 3,0 92,2
5 3,0 3,0 95,2
4 2,4 2,4 97,6
3 1,8 1,8 99,4
1 ,6 ,6 100,0

167 100,0 100,0

1
6
5
4
7
9
3
8
2
Total

Valid
Frequency Percent Valid Percent

Cumulative
Percent

 
 

 
Table 3 

What Respondents’ Want To Be? (crosstabulation) 
 

CITA * JUR Crosstabulation

21 36 57
42,9% 30,5% 34,1%

0 1 1
,0% ,8% ,6%

2 2 4
4,1% 1,7% 2,4%

13 3 16
26,5% 2,5% 9,6%

0 19 19
,0% 16,1% 11,4%

9 48 57
18,4% 40,7% 34,1%

0 5 5
,0% 4,2% 3,0%

0 3 3
,0% 2,5% 1,8%

4 1 5
8,2% ,8% 3,0%

49 118 167
100,0% 100,0% 100,0%

Count
% within JUR
Count
% within JUR
Count
% within JUR
Count
% within JUR
Count
% within JUR
Count
% within JUR
Count
% within JUR
Count
% within JUR
Count
% within JUR
Count
% within JUR

1

2

3

4

5

6

7

8

9

CITA

Total

1 2
JUR

Total

 
Notes: 
Column: JUR 1 = Management department; 2 = Accounting department  
Row: CITA 1 = Enterpreneur, 2 = securities broker, 3 = investment manager, 4= Marketing 
Staff/Manager, 5 = Auditors, 6 = Accounting /Financial Staff/Manager, 7 = 
Lecturer/Educator, 8 = Consultant, 9 = Others 
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Table 4 
Perception toward Auditors’ Personality 

 

KATEGORI

6 23,1 23,1 23,1
5 19,2 19,2 42,3
4 15,4 15,4 57,7
4 15,4 15,4 73,1
3 11,5 11,5 84,6
2 7,7 7,7 92,3
2 7,7 7,7 100,0

26 100,0 100,0

I
S
C
R
E
A
Lain2
Total

Valid
Frequency Percent Valid Percent

Cumulative
Percent

 
 

 
Table 5 

Perception toward Financial / Management Accountants’ Personality 
 

KATEGORI

6 23,1 23,1 23,1
6 23,1 23,1 46,2
6 23,1 23,1 69,2
3 11,5 11,5 80,8
2 7,7 7,7 88,5
2 7,7 7,7 96,2
1 3,8 3,8 100,0

26 100,0 100,0

C
I
S
E
Lain2
R
A
Total

Valid
Frequency Percent Valid Percent

Cumulative
Percent

 
 
 

 
Table 6 

Accounting Lecturers’ Personality 

KATEGORI

7 20,6 20,6 20,6
6 17,6 17,6 38,2
5 14,7 14,7 52,9
5 14,7 14,7 67,6
5 14,7 14,7 82,4
4 11,8 11,8 94,1
2 5,9 5,9 100,0

34 100,0 100,0

S
I
A
E
R
C
Lain2
Total

Valid
Frequency Percent Valid Percent

Cumulative
Percent
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Notes: 
S = Social; I = Investigative; A = Artistic; E = Enterprising; R = Realistic; C = Conventional; 
Lain2 = Others 
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Table 7 
Negatives Perceptions Differences between  

Accounting  Department’s Students and Management Department’s Student 
ANOVA

5,960 1 5,960 5,653 ,019
173,956 165 1,054
179,916 166

4,064 1 4,064 4,331 ,039
154,822 165 ,938
158,886 166

,931 1 ,931 1,034 ,311
148,506 165 ,900
149,437 166

4,672 1 4,672 6,052 ,015
127,388 165 ,772
132,060 166

,407 1 ,407 ,336 ,563
200,084 165 1,213
200,491 166

3,318 1 3,318 4,461 ,036
122,742 165 ,744
126,060 166

,606 1 ,606 ,466 ,496
214,484 165 1,300
215,090 166

6,370 1 6,370 7,150 ,008
146,984 165 ,891
153,353 166

,487 1 ,487 ,472 ,493
170,339 165 1,032
170,826 166

,861 1 ,861 1,062 ,304
133,797 165 ,811
134,659 166

1,157 1 1,157 1,426 ,234
133,873 165 ,811
135,030 166

,047 1 ,047 ,057 ,812
135,618 165 ,822
135,665 166

,127 1 ,127 ,157 ,692
133,119 165 ,807
133,246 166

1,155 1 1,155 1,303 ,255
146,282 165 ,887
147,437 166

1,657 1 1,657 2,459 ,119
111,181 165 ,674
112,838 166

1,301 1 1,301 1,360 ,245
157,908 165 ,957
159,210 166

,991 1 ,991 1,299 ,256
125,812 165 ,762
126,802 166

,276 1 ,276 ,234 ,629
194,131 165 1,177
194,407 166

,555 1 ,555 ,589 ,444
155,373 165 ,942
155,928 166

,308 1 ,308 ,396 ,530
128,112 165 ,776
128,419 166

,002 1 ,002 ,002 ,962
135,806 165 ,823
135,808 166

,116 1 ,116 ,156 ,693
121,884 165 ,739
122,000 166

,383 1 ,383 ,517 ,473
122,132 165 ,740
122,515 166

,249 1 ,249 ,363 ,548
113,153 165 ,686
113,401 166

,088 1 ,088 ,107 ,744
135,744 165 ,823
135,832 166

2,223 1 2,223 2,864 ,092
128,053 165 ,776
130,275 166

Between Groups
Within Groups
Total
Between Groups
Within Groups
Total
Between Groups
Within Groups
Total
Between Groups
Within Groups
Total
Between Groups
Within Groups
Total
Between Groups
Within Groups
Total
Between Groups
Within Groups
Total
Between Groups
Within Groups
Total
Between Groups
Within Groups
Total
Between Groups
Within Groups
Total
Between Groups
Within Groups
Total
Between Groups
Within Groups
Total
Between Groups
Within Groups
Total
Between Groups
Within Groups
Total
Between Groups
Within Groups
Total
Between Groups
Within Groups
Total
Between Groups
Within Groups
Total
Between Groups
Within Groups
Total
Between Groups
Within Groups
Total
Between Groups
Within Groups
Total
Between Groups
Within Groups
Total
Between Groups
Within Groups
Total
Between Groups
Within Groups
Total
Between Groups
Within Groups
Total
Between Groups
Within Groups
Total
Between Groups
Within Groups
Total

AU54

AU55

AU56

AU57

AU58

AU59

AU60

AU63

AK53

AK54

AK55

AK56

AK57

AK58

AK59

AK60

AK63

AP53

AP54

AP55

AP56

AP57

AP58

AP59

AP60

AP63

Sum of
Squares df Mean Square F Sig.

 


